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As Polletta and Redman suggest in their study, "When do stories change our minds? Narrative persuasion about social problems”,

stories do not often
change people's minds, _
but they can. [l ' C9 ve

Sorry...

Yeah, so

That's true
even when
Uh
A Y It's rare but
| K Stories can even
| o impact -
v\ \ . . In brief, the
W\ \H K‘*‘\ a hostile audience stories we carry with us
\ )\ ) | IAEI I ER GGl | | impact how we
\ / / / / em pathy for a perceive new ones.
| / . o
// A seemingly innocent T o it hard
| | \ . IS MaKes It nar
SRR rotagonist
\'\h : P J for storytellers to
N ) / BN depends on what di h h
/ /) /’ )Y Polletta and Redman call | iha '_ence: even thoug
/ / / / / "background stories”, stories are pOWEI‘fUl
K SR 2nc stereotypes forillustrating a point...
\ | ™
| | \




For example, what some might
find an adorably nervous speaker...

*Laughter*

others might
see as an
annoying,
unprofessional

\ youngster.

In their concluding remarks,
Polletta and Redman propose
several solutions to storytelling
persuasion in the context of
background stories.

The authors say:

"To overcome obstacles
like these probably
requires stories that are
sophisticated, not simple.”

In other words,

the rightmost picture
represents a potentially
more significant story
regarding making a
change through

audience persuasion. | what makes a story
' sophisticated?



by Saga

1. A sophisticated story 1s complex

(Caracciolo, 2022)

You can use
open-ended arguments,
or statistics, for example.




And that's the only
rule really.
The golden rule!

The rest of my suggestions These are my own
follow thatrule. . thoughts on the topic of *\ Remember
. I'll give sustainable futures through . w' the golden rule:

SR voufive complex storytelling. 0 o )’ Assume that
:f' A ':,E\ ) S N A

My ideas are, of course, your audience

inspired by readings = grasps complexity!
I've done on the subject.

Be open
about which
background
stories you

Ensure that _ Use abstract oppose,
your story Be confident ||| Dareto language, even if

has layers: in Y?Ur StOI'y: inClUde h-ard SUCh as they are
Many time- Resist the information, symbolism, I —
lines, people | || Yr9€ tO such as to emphasise

olaces; and explain | numbers or your point

50 on, within every detail. trends. without

one story. spelling it

I I out.

This has been my thesis.

To create structural change
we need more complexity
in stories, making them
sophisticated and,
thus, persuasive. 7

GIVE A
BITHIIIIG
APPLAUSE

Following my five
Instructions, you can
potentially change the world.

TO SAGA,
OUR HOST
TONIGHT!
NEXT...
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| have been Saga, thank you and goodnight!




